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RETAIL INDUSTRY
A DISTORTING MIRROR

Goal = attracts a broad customer basis
Mirror of our consumption habits.

Including our own contradictions and
truths

Yet :innovation = key success factor

Assess/Capture/Inspire thepromising
ones
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Impact on established processes Incl. legal
standards / Food Safety
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CONSUMPTION TRENDS
REASONS OF EMERGENCE & EXAMPLES

Improved information accessi bl

I NUTRI-SCORE - o tessssusesns NUTRI-SCORE
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NUTRI-SCORE

é a ngaring thereof

Dedicated applications

On-pack labeling (whether mandatory
or optional).

NUTRI-SCORE

Source : www.vmtfood.be

Some have a direct impact on quality /
food safety management . a few picks
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THE SEARCH FOR CONVENIENCE

00000000000000000000000000000000m000000

()
_. O
2 = ”
= = «
ro) .
m O N=)
- () ()
s 9 O 2
— L
= g O c 3
- S M O
O » 2 = B
QD (- o)

c O c 2 8
= 9 3 2 =
D) (@B
+ = F ST o

- ®» O

()
M W e =
% © 8 o Qo
= - .. W 1 @)
e Y <0 0O
T @ O©> =
S £ £ 5 <
= = =5 I T

®

Mestdagh




